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These 2 Things Change DailyBehaviour

Technology
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convenience
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A.I, machine learning & automation



Game changer
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Defining Your Objectives

Part Of The 
Sales Cycle

Raise 
Awareness 

(Local / National)

Events 
(Online/Offline)

Building An 
Engaged 
Audience

Influence The 
Conversation Positioning

Networking & 
Personal 
Branding

Reaching 
Different 

Audiences

Increase 
Website 

Traffic



3 Questions
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Quiz

• According to GWI global research project, Whatsapp came 
out as the most favourite social media platform.

• 50% of 16-24-year-olds research products on social media.

• 57% of consumers are currently buying or boycotting a brand 
based on the brand’s social or political purpose.

• 75% of all social media engagement happens in the ‘Dark 
Social’ Space

Source: GWI, Data Reportal, Edelman, Statistica
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creation



Andrew Davis (Keynote Speaker & Trainer)

You are now in the 
content business. 
You are a media 
company by 
default



Different Types Of Content You Can Create

• Video
• General, interviews, documentaries, animation…. 

• Text
• Articles, surveys, whitepapers, E-newsletters, blog posts, guest posts, 

curated posts….

• Images
• Still, gifs, infographics….

• Audio
• Podcasts, voice calls….

What you can do is infinite with content

Video Images

Text Audio

Different Types Of Content





Andrewmilesdavis.com/marketing-tools
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Distribution & Engagement



Gary Woodfine (39 Consultancy)

In today’s world, 
most companies 
lose the sales before 
they are aware of 
the opportunities
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What happens once you click publish?
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Publish & Pray Technique



Content Is King
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However, This Seems To Be The Reality
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3 ways people will find you online

Search Share Stumble



Algorithms



Affinity aka engagement



Time: How long Your Content Stays On The Newsfeed
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Content type
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Mobile & desktop algorithms
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Linking Away From platform



Andrew Davis (Keynote Speaker & Trainer)

If you want success 
on social media
you need to keep 
the conversation 
going
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Conversion



Getting People To Act

Know Like Trust Action

“Most people will 
not get married 

on the first date.”
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A Personality



Unknown

Measuring is just 
data that you use 
to make smarter 
decisions about 
your organisation



Analytics









Seth Godin (Marketing Expert)

When everyone 
is playing the 
same game, 
your execution 
is critical



Thanks for listening

linkedin.com/in/andrewmdavis

@andrew_davis

Andrewmilesdavis.com



Resources

• Answer The Public: www.answerthepublic.com
• Portent Idea Generator: https://www.portent.com/tools/title-maker/
• Keyword Surfer: www.keywordsurfer.com
• UberSuggest: www.neilpatel.com/ubersuggest/
• Free Marketing Tools: www.andrewmilesdavis.com/marketing-tools

http://www.answerthepublic.com/
https://www.portent.com/tools/title-maker/
http://www.keywordsurfer.com/
http://www.neilpatel.com/ubersuggest/
http://www.andrewmilesdavis.com/marketing-tools

