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DEFINING YOUR OBJECTIVES
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KEY QUESTIONS
3 QUESTIONS VOUR CHEs ARE ASKING.-
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QUIZ

« According to GWI global research project, Whatsapp came
out as the most favourite social media platform.

* 50% of 16-24-year-olds research products on social media.

* 57% of consumers are currently buying or boycotting a brand
based on the brand's social or political purpose.

» /5% of all social media engagement happens in the ‘Dark
Social Space

Source: GWI, Data Reportal, Edelman, Statistica



CREATION



YOou are now In the
content business,
You are a media
compmpany py
default

Andrew Davis (Keynote Speaker & Trainer)






‘k(%/ AnswerThePublic Q, New Search Learn ¥ Features ~ Use Cases ~ What's New. Sign in Upgrade to Pro
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N today's world,
MOSt companies
ose the sales before
ney are aware of
Ne opportunities
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Gary Woodfine (39 Consultancy)
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W ol
B N [/ % v .
b - "N
%
i
. £




CONTENT IS KING
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HOWEVER, THIS SEEMS T0 BE THE REALITY




3 WAYS PEOPLE WILL FIND YOU ONLINE
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ALGORITHMS
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TIME: HOW LONG YOUR CONTENT STAYS ON THE NEWSFEED
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LINKING AWAY FROM PLATFORM
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Tyou want success
ON soclal media
VOU Nneed to keep
the conversation

goiNg

Andrew Davis (Keynote Speaker & Trainer)







GETTING PEOPLE TO ACT

‘Most people will
not get married
on the first date.”
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Measuring Is |
data that you
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VWhen everyone
S playing the
same game,
Vour execution
S critical

Seth Godin (Marketing Expert)



THANKS FOR LISTENING

m inkedin.com/in/andrewmdavis

Y ©@andrew_davis

Andrewmilesdavis.com



RESOURCES

Answer The Public: www.answerthepublic.com

Portent Idea Generator: https//www.portent.com/tools/title-maker/

Keyword Surfer: www.keywordsurfer.com

UberSuggest: www.neilpatel.com/ubersuggest/

Free Marketing Tools: www.andrewmilesdavis.com/marketing-tools
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