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* Joined Search Press in 1997 \

* My mother started the company in 1970

I A bit about me!

r/‘\

*  We are still 100% family owned and proudly
independent

* We have always specialised in high quality, practical,
affordable art and craft books

* Company now has a turnover of around £7ml and our
books are distributed to virtually every country in the
world

AMITED

SEARCH PRESS

The world’s finest art and craft books

-

* Search Press also wholesales books from other
publishers

* We have won Best Craft Book Publisher of the year 6
times in a row in the prestigious Craft Business Awards.



A bit about me! (Cont.)

* In July last year we acquired the majority
interest in the reborn David and Charles Ltd

(Founded 1960) DAVID &
« Both companies run independently CHARLES

* Together both companies have around 40%
market share

» Search Press exclusively distributes David and
Charles in the UK craft trade.



The art and craft book Market: a growing

Category Position
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Subject Area

TCM (total consumer market)

Y4.0 Children's General Non-Fiction

T11.6 Handicrafts, Arts & Crafts

Y1.1 Pre-school & Early Learning

T16.3 Vegetarian Cookery

T14.2 General Folded Maps & Walking
Guides

S4.2 Management & Business: General

T11.3 House & Home

market!

YTD 2019

£437,781,309

£5,824,320

£5,368,419

£4,157,326
£3,591,848

£3,330,324

£3,312,049

£3,256,423

YTD 2018

£418,551,167

£4,910,859

£5,103,902

£3,433,306
£2,008,060

£3,157,208

£2,838,018

£1,166,978

YTD % Chg
4.6%

18.6%

5.2%

21.1%
78.9%

5.5%

16.7%

Figs supplied by Neilsen YT April 19

179.0%



* 10 years ago it was predicted that the
printed book would go the way of the

CD or LP.
Th e d eath Of * The internet would take over the
th e bOO k h a5s provision of information.
| * YouTube would provide video tutorials
been greatly .. foreverything

.+ Online downloads would replace
exaggerated 4~ printed projects
¥« In short, the digital age would make

‘».,  the printed word redundant.
2




However, the
internet is far

from taking over

Content providers

have found it very

hard to monitorise
digital content

Content is
unpoliced and
unverified

Internet users
generally want
free stuff

Difficulties
reading

Screen time




INCLUDES FULL-SIZE REUSABLE TEMPLATE
TR | 55 ;\

Satchels

Sew 15 stunning projects and
endless variations
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The illustrated book has
proved to be very resilient

They have very high production values

They are beautifully designed

The content is vetted and checked

They are excellent value for money

They are loved and treasured

Books have become an essential tool within the multimedia world

Books often provide ‘extras’.



Billy

Jbrwell's

BOTANICAL PAINTING
IN WATERCOLOUR
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How books have changed over time




Why the art and Craft HOW TO SCULPT WITH WOOL
book market is growing 4

* People love books!

* As a teaching aid, they are still the best medium

* They are objects to love and treasure

* They can be easily shared

* They are perfect for discovering a new craft
* They make fabulous gifts

* Get people away from screens!




e Why stock books?
M

16 gorgeous sewing projects for .

usmg3pvourfatq%§rtirstash Glft * Books sell other products in your shop

oy WL e Books introduce customers to new
techniques and trends

* Books are a fabulous reference tool for
you and your staff

* Authors help sell books and bring in the
crowds

* Books make wonderful, inspirational
and value-for-money gifts

* Books will enhance your display areas.
* Use books for market research
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STUMPWORK

INSPIRATIONS
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How to sell more books

e Put them front and centre of the shop.
e Change the offer regularly

* Display selected books with product
» Offer exclusive packaged prices

Work with your rep for offers/deals
Use Publisher POS

Book of the month

Written reviews by staff in shop



How to se
nooks (Co

Use books with courses

)

more
t)

Get rid of slow movers — ask for markdown allowance

Highlight new titles

Love the section

Direct dispatch — online sales

Use publisher's websites

Use Amazon subject bestsellers list

How to make Resn']
wEWELLERY

WITH OVER 60 INSPIRATIONAL STEP-BY-STEP PROJECTS

Sara Naumann




_, Twenty to
Y Knitted Bears Types of Books to buy

All dressed up!

~

B Val Pierce

* Introductory/beginners books always do well
* Good technique books on core subjects

* Good project books

* Gift books

* Impulse purchase/Inexpensive books

* Books that support your range of products

* Avery discerning market

* Treat US books with caution

* Watch out for trends but beware



DON'T FORGET THE KIDS!

Our 2 bestselling books last year

Coriightad Matieal

gL -
awalli: % '.‘;'..-'- _

“ ow 0 Draw Really
Cute Stuff

'-.. Drnw Anything and lverythmg =
ln the Cutest Style Eurl

in simple steps

Polly Pinder, Susie Hodge,
Eva Dutton,
Jonathan Newey
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Information to download

MIRECT DISP/ 20 DAVID&
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CHARLES
WHY 10U SHOULD STOCK SERRCH PRESS g 60 Yo
BOOKS AND HOW TO SELL THEM SEARCH PRES) e
A SHORT GUIDE
e, SELL MORE ART AND CRAFT BOOKS
i - - WITHOUT TYING UP EXTRA SPACE OR CASH!
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www.searchpress.com

www.search press.co m/trade - Make your own subject catalogues




ROYAL SCHOOL
OF MEEDLTWORE.

Founded 1872

TECHNIQUES; PROJECTS & PURE INSPIRATION

AVIN EMBRUIBEREI]
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SARAH PAYNE’S
QUILT SCHOOL

New ways to start patchwork and quilting

MABEL BUNN@ &(0 EDWARD'S
15 ovetie drimals | MENAG

to crochet using
chunky yarn

er 46 soft and sn\iggly
~~toy animal crochet patterns

e A — : Kerry Lord

And finally

* Every craft shop needs a book section

* If the section is loved and cared for it will reward you

* Be selective about the books you buy. Not all books sell
* Be creative about how you use them

* If you don’t stock them you won’t sell them.




